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Market like the Energizer Bunny
by Bart Levy, partner, WellCentrix

You’ve probably seen the commercial... the Energizer Bunny standing in the glow
of UFO lights, looking ever so cool in his (her?) sunglasses, saves the day by
beating his drum harder and harder until the spaceship powers up and is
successfully on its way to take ET home.

There’s no doubt providers are being squeezed from all directions - government
regulations, pushback from insurance companies, recalcitrant patients. No one is
quite certain how healthcare [renovation] is going to shake out, but it’s clear that
business as usual isn’t going to continue much longer. That spaceship is about to
crash land.

Instead of lamenting the good old days, start banging the drum to energize your
practice/business. And keep on banging it.

Too often a practice will try something once or twice without results. So it stops.
Try something else awhile. Nope that didn’t work. Try something else.
Compounding the difficulty, marketing is assigned to someone in the office who,
besides not having experience in marketing, has many other things to do every
day.

It’s rare that a single marketing activity will have big results, but a professional,
coherent, long-term, multifaceted strategy almost always brings a lift.

Once you have your goals, strategies and tactics worked out, keep on going... and
going...and going...

Bart Levy takes the lead on marketing and graphic design. Contact Bart for help
with marketing strategies, branding and deployment.



